TANGGAPAN BINUSIAN ANGKATAN 2008-2009 JURUSAN MARKETING COMMUNICATION TERHADAP PROGRAM \"JURNAL 19\" YANG DITAYANGKAN OLEH BINUS TV by SUHENDRA, ALFIN & Raden Damianus Cosmas Bambang Mulyono,
x 
 
DAFTAR ISI  
Halaman Judul Luar ............................................................................................... i 
Halaman Judul Dalam ............................................................................................. ii 
Halaman Persetujuan .............................................................................................. iii 
Halaman Pernyataan Dewan Penguji .................................................................... v 
Halaman Pernyataan Persetujuan Publikasi Skripsi ........................................... vi 
Abstrak ...................................................................................................................... iv 
Prakata ...................................................................................................................... v 
Daftar Isi ................................................................................................................... viii 
Daftar Tabel………………………………………………………………….. ........ xiii 
Daftar Gambar ......................................................................................................... xvii 
Daftar Lampiran ...................................................................................................... xviii 
BAB 1  PENDAHULUAN ........................................................................................... 1 
1.1 Latar Belakang………………………………………………….......... 1 
1.2 Ruang Lingkup……………………………………………..……….... 5 
1.3 Tujuan dan Manfaat……………………………….……...…….…….. 6 
1.4 Metodologi………………………………………………….……...… 7 




BAB 2  LANDASAN TEORI…………………......................................................... 9 
2.1 Komunikasi Massa…………………........................................................ 9 
2.1.1 Definisi Komunikasi Massa............................................................ 9 
2.1.2 Fungsi Komunikasi Massa.............................................................. 10 
2.1.3 Efek Pesan Komunikasi Massa....................................................... 12 
2.2 Media Massa…………….……………………………..…………….. 13 
2.2.1 Definisi Media Massa……........................................................... 13 
2.2.2 Karakteristik Media Massa……................................................... 15 
2.3 Televisi………………………………..……………...……………….. 15 
2.3.1 Format Televisi…………………………..................................... 16 
2.4 Program Berita/News………………………………...……………….. 16 
2.5 Televisi Internet………………………………...………….………….. 18 
2.6 Teori S-O-R………………………………..................……………….. 19 
2.7 Teori Individual Differences………………................……………….. 21 
2.8 Definisi Operasionalisasi Konsep……………………………………... 22 




BAB 3  PERUMUSAN OBJEK PENELITIAN..................................................... 26 
3.1 Struktur Organisasi Perusahaan.............................................................. 26 
3.1.1 Visi dan Misi Binus TV………………………………………… 28 
3.1.2 Logo Perusahaan…………………………………………..….… 28 
3.1.2 Struktur Organisasi Binus TV…………………………….……. 29 
3.1.4 Profil Umum “Jurnal  19”..…………………………………...… 29 
3.2 Pendekataan Penelitian………............................................................... 30 
3.3 Metode Penelitian……………............................................................... 31 
3.4 Jenis Penelitian………………............................................................... 31 
3.4.1 Langkah Dalam Melaksanakan Penelitian Deskriptif………….. 33 
3.5 Populasi dan Sampel….…….................................................................. 34 
3.5.1 Populasi……………………………………………..………….. 34 
3.5.2 Sampel………………………………………………………….. 35 
3.6 Teknik Penarikan Sampel.….................................................................. 37 
3.7 Metode Pengumpulan Data.................................................................... 37 
3.8 Metode Analisis Data.……................................................................... 39 
3.8.1 Analisis Univariat.…………………………………..………….. 39 
xiii 
 
3.9 Keabsahan Penelitian.……..................................................................... 40 
3.9.1 Validitas.…………………………………..…………………... 40 
3.9.1.1 Uji Validitas.………….…………..…………………... 41 
3.9.1 Reabilitas.…………………………………..………………..…... 45 
3.9.1.1 Uji Reabilitas.………….…………..………………..…... 45 
3.10 Kelemahan dan Keterbatasan Penelitian.............................................. 52 
BAB 4  HASIL PENELITIAN................................................................................. 53 
4.1 Responden Dalam Penelitian..................................................................... 53 
4.1.1 Identitas Responden .........................................................................  54 
4.2 Waktu dan Lokasi Penelitian.................................................................... 55 
4.3 Analisis Hasil Penelitian……………......................................................... 55 
4.3.1 Variabel Tanggapan Dimensi Kognitif  
Sub Dimensi Pengetahuan……………………………………… 55 
4.3.2 Variabel Tanggapan Dimensi Kognitif  
Sub Dimensi Ketertarikan……………………………………… 61 
4.3.3 Variabel Tanggapan Dimensi Afektif  
Sub Dimensi Nilai……………………………………………… 72 
4.3.4 Variabel Tanggapan Dimensi Afektif  
Sub Dimensi Perasaan…………………………..……………… 81 
4.3.5 Crosstabulation (Perbandingan) Dimensi Kognitif Sub Dimensi 
Pengetahuan berdasarkan Gender……………………………… 87 
xiv 
 
4.3.6 Crosstabulation (Perbandingan) Dimensi Kognitif Sub Dimensi 
Ketertarikan berdasarkan Gender……………………..…..…… 88 
4.3.7 Crosstabulation (Perbandingan) Dimensi Afektif Sub Dimensi 
Nilai berdasarkan Gender……………………..…..………….… 89 
4.3.8 Crosstabulation (Perbandingan) Dimensi Afektif Sub Dimensi 
Perasaan berdasarkan Gender………………..…..………….…. 90 
4.3.9 Crosstabulation (Perbandingan) Dimensi Kognitif Sub Dimensi 
Pengetahuan berdasarkan Angkatan ………………..…….…… 91 
4.3.10 Crosstabulation (Perbandingan) Dimensi Kognitif Sub Dimensi 
Ketertarikan berdasarkan Angkatan ………………..…….….… 92 
4.3.11 Crosstabulation (Perbandingan) Dimensi Afektif Sub Dimensi 
Nilai berdasarkan Angkatan ………………..…….………...….. 93 
4.3.12 Crosstabulation (Perbandingan) Dimensi Afektif Sub Dimensi 
Perasaan berdasarkan Angkatan ………………..…….………... 94 
4.3.13 Crosstabulation (Perbandingan) Dimensi Kognitif Sub 
Dimensi Pengetahuan berdasarkan Konsentrasi……………...... 95 
4.3.14 Crosstabulation (Perbandingan) Dimensi Kognitif Sub 
Dimensi Ketertarikan berdasarkan Konsentrasi…………….......     96 
4.3.15 Crosstabulation (Perbandingan) Dimensi Afektif Sub  
Dimensi Nilai berdasarkan Konsentrasi ……………..................     97 
4.3.16 Crosstabulation (Perbandingan) Dimensi Afektif Sub  
Dimensi Perasaan berdasarkan Konsentrasi…..............................    98 
4.4 Interpretasi Hasil Penelitian ……………………………………………    99 
BAB 5  SIMPULAN DAN SARAN..........................................................................   10 
5.1 Simpulan…………………...................................................................      103 
5.2 Saran………………….........................................................................      103 
xv 
 
DAFTAR PUSTAKA ............................................................................................        xix 
RIWAYAT HIDUP ...............................................................................................        xxi 



















2.1 Skema Model komunikasi S-R ......................................................................... 20 
2.9 Tabel Operasionalisasi Konsep......................................................................... 22 
3.1 Interpretasi KMO .............................................................................................. 42 
3.2 Uji Validitas Dimensi Kognitif Sub Dimensi Pengetahuan ............................. 43 
3.3 Uji Validitas Dimensi Kognitif Sub Dimensi Ketertarikan .............................. 43 
3.4 Uji Validitas Dimensi Afektif Sub Dimensi Nilai ............................................ 44 
3.5 Uji Validitas Dimensi Afektif Sub Dimensi Perasaan ...................................... 44 
3.6 Uji Reabilitas Dimensi Kognitif Sub Dimensi Pengetahuan ............................ 46 
3.7 Uji Reabilitas Dimensi Kognitif Sub Dimensi Ketertarikan ............................ 47 
3.8 Uji Reabilitas Dimensi Afektif Sub Dimensi Nilai .......................................... 49 
3.9 Uji Reabilitas Dimensi Afektif Sub Dimensi Perasaan .................................... 50 
4.1 Tabel Jenis Kelamin Responden ....................................................................... 54 
4.2 Tabel Tahun Angkatan Responden ................................................................... 54 
4.3 Tabel Konsentrasi Responen ............................................................................ 54 
4.4 Pertanyaan no. 1 Distribusi Frekuensi .............................................................. 55 
xvii 
 
4.5 Pertanyaan no. 2 Distribusi Frekuensi .............................................................. 57 
4.6 Pertanyaan no. 3 Distribusi Frekuensi .............................................................. 58 
4.7 Pertanyaan no. 4 Distribusi Frekuensi .............................................................. 59 
4.8 Pertanyaan no. 5 Distribusi Frekuensi .............................................................. 60 
4.9 Pertanyaan no. 6 Distribusi Frekuensi .............................................................. 61 
4.10 Pertanyaan no. 7 Distribusi Frekuensi .............................................................. 62 
4.11 Pertanyaan no. 8 Distribusi Frekuensi .............................................................. 63 
4.12 Pertanyaan no. 9 Distribusi Frekuensi .............................................................. 64 
4.13 Pertanyaan no. 10 Distribusi Frekuensi ............................................................ 65 
4.14 Pertanyaan no. 11 Distribusi Frekuensi ............................................................ 67 
4.15 Pertanyaan no. 12 Distribusi Frekuensi ............................................................ 68 
4.16 Pertanyaan no. 13 Distribusi Frekuensi ............................................................ 69 
4.17 Pertanyaan no. 14 Distribusi Frekuensi ............................................................ 70 
4.18 Pertanyaan no. 15 Distribusi Frekuensi ............................................................ 72 
4.19 Pertanyaan no. 16 Distribusi Frekuensi ............................................................ 73 
4.20 Pertanyaan no. 17 Distribusi Frekuensi ............................................................ 74 
4.21 Pertanyaan no. 18 Distribusi Frekuensi ............................................................ 75 
xviii 
 
4.22 Pertanyaan no. 19 Distribusi Frekuensi ............................................................ 76 
4.23 Pertanyaan no. 20 Distribusi Frekuensi ............................................................ 77 
4.24 Pertanyaan no. 21 Distribusi Frekuensi ............................................................ 78 
4.25 Pertanyaan no. 22 Distribusi Frekuensi ............................................................ 80 
4.26 Pertanyaan no. 23 Distribusi Frekuensi ............................................................ 81 
4.27 Pertanyaan no. 24 Distribusi Frekuensi ............................................................ 82 
4.28 Pertanyaan no. 25 Distribusi Frekuensi ............................................................ 83 
4.29 Pertanyaan no. 26 Distribusi Frekuensi ............................................................ 84 
4.30 Pertanyaan no. 27 Distribusi Frekuensi ............................................................ 85 
4.31 Crosstabulation Dimensi Kognitif Sub Dimensi Pengetahuan 
       
 berdasarkan Gender .......................................................................................... 87 
4.32 Crosstabulation Dimensi Kognitif Sub Dimensi Ketertarikan 
       
 berdasarkan Gender .......................................................................................... 88 
4.33 Crosstabulation Dimensi Afektif Sub Dimensi Nilai 
       
 berdasarkan Gender .......................................................................................... 89 
4.34 Crosstabulation Dimensi Afektif Sub Dimensi Perasaan 
       
 berdasarkan Gender .......................................................................................... 90 
4.35 Crosstabulation Dimensi Afektif Sub Dimensi Nilai 
       
 berdasarkan Gender .......................................................................................... 91 
xix 
 
4.36 Crosstabulation Dimensi Afektif Sub Dimensi Nilai 
       
 berdasarkan Gender .......................................................................................... 92 
4.37 Crosstabulation Dimensi Afektif Sub Dimensi Nilai 
       
 berdasarkan Gender .......................................................................................... 93 
4.38 Crosstabulation Dimensi Afektif Sub Dimensi Nilai 
       
 berdasarkan Gender .......................................................................................... 94 
4.39 Crosstabulation Dimensi Afektif Sub Dimensi Nilai 
       
 berdasarkan Gender .......................................................................................... 95 
4.40 Crosstabulation Dimensi Afektif Sub Dimensi Nilai 
       
 berdasarkan Gender .......................................................................................... 96 
4.41 Crosstabulation Dimensi Afektif Sub Dimensi Nilai 
       
 berdasarkan Gender .......................................................................................... 97 
4.42 Crosstabulation Dimensi Afektif Sub Dimensi Nilai 
       











3.1 Logo Binus TV ................................................................................................. 28 
3.2 Gambar Struktur Organisasi Binus TV ............................................................ 29 
3.3 Logo Jurnal 19 .................................................................................................. 30 
3.4 Gambar Rumus Taro Yamane .......................................................................... 36 

















L2 Data View SPSS 
L3 Variabel View SPSS 
L4 Tabel Distribusi Frekuensi 















- Ardianto, Elvinaro, dan Lukiati Komala Erdiyana. Komunikasi Massa Suatu Pengantar. 
Bandung: Simbiosa Rekatama Media. 2003. 
- Effendi, Onong Uchjana.  Ilmu Komunikasi: Teori dan Praktek. Bandung: PT Remaja 
Rosdakarya, 2007. 
- Krisyantono. Teknik Praktis Riset Komunikasi. Jakarta: Kencana. 2007. 
- Kountur, Ronny. Metode Penelitian untuk Penulisan Skripsi dan Tesis. Jakarta: PPM, 
2005. 
- Mulyana, Deddy. Ilmu Komunikasi, Suatu Pengantar. Bandung: PT Remaja 
Rosdakarya, 2007. 
- M.A, Morissan. Manajemen Media Penyiaran: Strategi Mengelola Radio dan Televisi. 
Jakarta: Kencana Prenada Media Group, 2008. 
- Nurudin. Pengantar Komunikasi Massa. Malang: PT. Raja Grafindo, 2007. 
- Parwadi, Redatin. Televisi Daerah Diantara Himpitan Kapitalisme Televisi. Pontianak: 
Untan Press, 2004. 
- Riswandi. Ilmu Komunikasi. Jakarta: Graha Ilmu. 2009. 
- Ruslan, Rosady. Metode Penelitian Public Relations dan Komunikasi. Jakarta: 
Rajawali Pers, 2010. 




- Sugiyono. Memahami Penelitian Kuantitatif. Bandung: Alpabeta, 2007.  
- T. Poe, Marshall.  A History of Communications: Media and Society from the 
Evolution of Speech to the Internet, Inggris: Cambridge University Press, 2011. 
- Wibowo, Fred. Teknik Produksi Program Televisi. Yogyakarta: Pinus Book Publisher. 
2009. (edisi revisi). 
 
 
